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THIS IS YOUR 
OPPORTUNITY
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Hawley Wharf Camden

£460 MILLION

50+ Units

RETAIL & LEISURE

ANCHORS

From 60 to 5850 SQFT 

1,346 co-workers  
across 120,000 SQFT 

170 luxury apartments  Please note that this brochure is informed by a commissioned 
CACI report specific to the potential Hawley Wharf has for 
prospective operators and the impact we will have on Camden.

100+ Units
From 100 to 6640 SQFT

Boutique Cinema comprised of 5 
screens housed within individual 

railway arches

POTENTIAL CONSUMER ANNUAL
 SPEND WITHIN CAMDEN TOWN

F&B

This is home.
This is work. 
This is living.
This is eating.
This is shopping.
This is us. 
This is Hawley  
Wharf Camden. 
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Hawley Wharf Camden

Bringing fresh vibrancy to Camden, Hawley Wharf, 
the 580,000 sq ft canal-side development is set 
to be a major attraction in North London. It will 
serve as an eco-system to Camden locals, London 
dwellers as well as, international visitors to London. 
Hawley Wharf will be a gateway to Camden creating 
a space where new concepts develop alongside 
well established brands. Hawley Wharf celebrates 
and honours Camden’s history at the same time as 
growing its status as a shopping, dining and leisure 
destination, evolving with the trends and tastes  
of consumers.

SETTING  
THE SCENE
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MOST PREVALENT CHARACTER PROFILE FOR CAMDEN

CITY SOPHISTICATES

City Sophisticates contain high 
volumes of 25 to 34 year olds; they 
have grown up with the internet 
and expect campaigns to be 
targeted to them personally.  
 
They are high spenders, spending 
32% more a week than the UK 
average. Expenditure on clothing, 
footwear and restaurants is 
particularly high. Their frequency, 
spend value and conversion are 
higher than the London average. 
 
Of the affluent groups, City 
Sophisticates are most likely to 
access and post content on  
social media and are 32% more 
likely than average to interact 
with a brand. 

CATERING BRANDS RETAIL BRANDS LEISURE BRANDS

ANNUAL AUDIENCE

2.7 Million

Fall within  
‘City Sophisticates’ 

Spend Potential

RESIDENTIAL

51%

£460+ MILLION

£330.2M

33,000

Fall within  
‘Affluent Achievers 

& Rising Prosperity’

WORKERS

55%

COMPARISON GOODS

£139.9M

CATERING

£59.4M

CONVENIENCE GOODS CONVENIENCE GOODS

£131.0M

£101.3M £29.0M
COMPARISON GOODS

£7.3M

CATERING

£7.4M

£14.3M
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3% TOP 5%

WITHIN THE

OF LONDON’S RETAIL  
DESTINATIONS

TOP

OF RETAIL DESTINATIONS  
IN THE UK 

Clapham, 
Fulham,  

Brixton &
 Notting Hill

IN MOST AFFLUENT CONSUMER 
DESTINATIONS IN LONDON

AHEAD OF 

Ranked 7th destination 
in the UK with an annual 
spend of £100+ million

VISITORS
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Hawley Wharf Camden

CHALK FARM 

KENTISH TOWN

SWISS COTTAGE

ANGEL

OLD STREET

ST PANCRAS 
INTERNATIONAL

HIGHBURY & 
ISLINGTON

CALEDONIAN 
ROAD

TOTTENHAM 
COURT ROAD

MARYLEBONE

OXFORD CIRCUS

REGENTS 
PARK 

ZSL LONDON ZOO

LORD’S CRICKET 
GROUND

ABBEY ROAD 
STUDIOS KING’S CROSS

HACKNEY

HOXTON

DALSTON

HOLLOWAY

STOKE 
NEWINGTON

THE BRITISH 
LIBRARY

THE BRITISH 
MUSEUM

CLERKENWELL
EUSTON

PRIMROSE HILL

HEATH

HAMPSTEAD

CAMDEN

HAMPSTEAD 

HAWLEY WHARF
CAMDEN

Parks and Green spaces
TFL, National & International Stations
Local Areas & Buildings of Interest

B

Rivers, Canals and Boating Lakes

Borough of Camden
A
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Hawley Wharf Camden

01

08

03

0504

02

06

07

06
DOCKRAY PLACE 

Apartments 
Co-working 
Retail 
 

01
HIGH STREET 

Retail
Co-working

02
UPPER LOCK

Retail 
F&B 
Roof-top 
Restaurants  
Co-working

03
LOWER LOCK 

Retail 
F&B 
Roof-top 
Restaurants  
Co-working

04
THE ARCHES

CURZON Cinema 
Retail
F&B 

05
HAWLEY LOCK

Apartments
Co-working
Cafe/restaurant

07
CASTLEHAVEN PLACE

Apartments 
Co-working 
Retail 

08
CAMDEN MARKET

Retail  
F&B 
Market stalls 
Co-working

SITE OVERVIEW
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Hawley Wharf Camden

UPPER &  
LOWER LOCK

FEATURING

F&B 
Retail 
Rooftop Restaurants  
Co-working
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Hawley Wharf Camden

60 000 sqft spanning across two interconnecting multi-
level buildings that will become the beating heart of 
Hawley Wharf. Visitors will explore floor by floor, building 
by building, uncovering a multitude of tastes and shops 
and experiences.
Upper and Lower Lock will house retail operators, a food 
hall, a dedicated area for beauty and health brands to 

trade as one, co-working offices, two rooftop restaurants, 
a first to market digital retail concept space that will 
provide online brands a  white box pop-up opportunity 
to create destination led retail experiences, alongside a 
renowned music studio who will be operating out of the 
basement. 

60 000 sqft

46 F&B units 
91 - 6641 sqft

72 Retail units  
54 - 1044 sqft
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Hawley Wharf Camden

Located on the first floor, comprising of twenty-three 
units ranging from 175 to 900 sqft. A variety of food 
and beverage brands will operate out of the same 
space with communal and bar seating to allow guests 
to choose different cuisines but still dine together; a 
foodie’s dream come true. An assault on the senses 
with the vast array of smells, tastes and sights to be 
experienced by all. Taking a journey across the globe 
one country at a time, never tasted so good. 

FOOD HALL

1,400 sqft

23 F&B units 
175 - 900 sqft

80% LET
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Hawley Wharf Camden

DIGITAL  
RETAIL CONCEPT

FEATURING

Retail
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Hawley Wharf Camden

A first to the UK, this concept will provide 
white boxed pop-up units designed for 
online retailers to take a space for as 
little as one week to one year. The concept 
will provide an immersive consumer 
experience. 17 units ranging from 59 sqft 
to 342 sqft.

RETAIL CONCEPT 
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Hawley Wharf Camden

Bringing the online to a PHY-GITAL space, the concept 
will bring augmented reality and online experiences to 
the physical realm. Seamlessly blending a consumer’s 
digital experience to an in-store experience with 
elements of bespoke, personalisation and creative 
inspiration all in one destination.  

A visitor will enter a stylised space that provides a 
one of a kind shopping experience. Consumers will be 
able to shop their favourite online brands in person, 
purchase products across multiple retailers and have 
them delivered to their door.

RETAIL CONCEPT 
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Hawley Wharf CamdenIN THIS SECTION

1. The Shard 
2. Tower Bridge 
3. HMS Belfast
4. St Paul’s 

IN THIS SECTION

1. The Shard 
2. Tower Bridge 
3. HMS Belfast
4. St Paul’s 

ROOFTOP
RESTAURANTS

FEATURING

F&B 
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Hawley Wharf Camden

ROOFTOP RESTAURANTS

With the highest rooftop space in Camden, these two  
rooftop restaurants, overlooking Regent’s Canal with 
panoramic views of London’s skyline, are the jewel in 
the crown at Hawley Wharf.  A stunning location for 
any restaurateur looking for that unforgettable dining 
experience for their guests.

The Upper Lock restaurant is 6640 sqft and the Lower 
Lock restaurant is 3030 sqft. Both restaurants boast 
bi-folding doors spanning the length of the unit allowing 
for an alfresco feel throughout the summer, as well as 
space for outside seating. There is lift access to both 
Upper and Lower Lock from the ground floor.

Upper Lock Restaurant  
6640 sqft

Lower Lock Restaurant 
3030 sqft
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Hawley Wharf Camden
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Hawley Wharf Camden

HIGH STREET
FEATURING

Retail 
Co-working
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Hawley Wharf Camden

HIGH STREET RETAIL

A unique opportunity to take advantage of the 
incredible high footfall and buzz of Camden High 
street. This location of Hawley Wharf is situated 
opposite the main entrance to Camden Market 
and stands adjacent to the famous Camden Lock 
bridge. Given the location of this run of retail units 
they will naturally become visitors first destination 
when crossing over Regent’s Canal.

7750 sqft

10 Retail units 
388 - 1324 sqft
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Hawley Wharf Camden

THE ARCHES
FEATURING

Retail 
F&B 
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Hawley Wharf Camden

Water Lane arches are steeped in character, history  
and charm; they run through the centre of Hawley  
Wharf, connecting Camden High street from the west  
to Kentish Town Road in the East. This 500 metre  
stretch is pedestrianised to encourage visitors to  
browse the arches at leisure and in turn will become  
our very own bustling high street. The arches are  
steeped in character.

The twenty refurbished arches will be a combination of 
F&B and retail units, ranging from 248 and 1300 sqft.

THE ARCHES

24 669 sqft

5 F&B units 
710 - 130 sqft

9 Retail units 
431 - 1206 sqft

8 Industry units 
614 - 2476 sqft
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Hawley Wharf Camden

DOCKRAY 
PLACE

FEATURING

Apartments 
Retail 
F&B 
Market
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Hawley Wharf Camden

Dockray Place will have a welcoming community feel 
to it, looking  at creating the traditional high street but 
with a modern twist with coffee shops, butchers, florists, 
delicatessens, hairdressers, dry cleaners and boutique 
grocery stores, with communal seating in the courtyard 
itself. Not only will this space service the 100 apartments 
above, it will also be the ‘one stop shop’ for residents 
living in, and around Camden that are conscious about 
the quality and provenance of the food and products  
they buy.

During weekends the courtyard will transform into a 
bustling farmers market drawing in both a local and 
tourist crowd looking to sample the produce on sale. This 
courtyard will also lend itself to seasonal events such as 
musical performances, Christmas markets and theatre.
 
Units within Dockray Place range from 570 to 5800 sq ft 
to accommodate a variety of different operators.

DOCKRAY PLACE 

8679 sqft

1 F&B units 
TBC sqft

6 Retail units 
237 - 5859 sqft



42 43

Hawley Wharf Camden

HAWLEY 
LOCK

FEATURING

F&B  
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Hawley Wharf Camden

Sharing the Hawley Lock building with one of Hawley 
Wharf’s co-working offices and 60 apartments. This A3 
unit is 969 sqft with canal side views and an extensive 
outside seating area with three out of the four exterior 
walls having large windows to allow for natural light and 
great visibility. Not only will this unit benefit from the 
passing trade of the popular, Regent’s Canal towpath, but 
it is also a stone’s throw away from Curzon Cinema with 
great potential for pre and post cinema dining.

HAWLEY LOCK 

1 F&B unit 
969 sqft
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Hawley Wharf Camden

MARKETING
SUPPORT

FEATURING

Marketing  
PR  
Events  
Digital Advertising 
 

This is home. 
This is work.  

This is shopping. 
This is eating.
This is living. 

This is us.  
This is Hawley

Wharf Camden.

HAWLEYWHARFCAMDEN.COM

 

 
 

C O M I N G 
S O O N

TWENTY
TWENTY

C O M I N G 
S O O N

Two rooftop  
restaurants. 

WWW.HAWLEYWHARFCAMDEN.COM

WWW.HAWLEYWHARFCAMDEN.COM

150 new stores.

60 new  
places to eat  
(and drink).

Two rooftop 
restaurants.

150 new stores.

60 new 
places to eat 
(and drink)
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Hawley Wharf Camden

MARKETING

PR

DIGITAL 
ADVERTISING

Marketing Support

Goals

As a team we have experience in Retail, 
F&B and Leisure, both at a luxury and 
middle market level. We are the driving 
force behind making Hawley Wharf a 
destination for Londoners and tourists 
alike through targeted campaigns; using 
our digital and email platforms as well 
as more traditional methods. We aim to 
captivate, inspire and convert the wide 
spectrum of consumers London has to 
offer; providing them with a purpose to 
visit and a reason to dwell. We will activate 
scheme wide campaigns as well as 
supporting your individual marketing 
narratives and strategies within our 
overall strategy.

In addition to our in-house marketing 
team we have two fantastic PR agencies on 
board, W Communications and Aver PR  who 
will, in their own right, focus on trade and 
consumer coverage. Both have a proven 
record of success supporting in the opening 
and growth of several renowned London 
destinations, including: Seven Dials Market, 
Box Park and Arcade. 

EVENTS
We have already hosted several luxury 
events throughout the construction 
phase of the development with renowned 
brands. We will continue to create and 
host events that will enhance consumers 
shopping and dining experience, through 
iconic brand partnerships, memorable 
moments, cultural discovery and 
community enhancing.

We will promote and collaborate with you 
on our social and email platforms through 
organic and paid posts as well as giving  
you an opportunity to advertise your brands 
on our digital totems positioned throughout 
the scheme.   

FOR OUR OPERATORS 

1        Provide a platform to connect  
          to new and loyal consumers    
          both physically and digitally 

2        Deliver an innovative and    
           flexible environment to serve  
           the needs of an ever-changing  
           retail and dining landscape 

3        Promote and celebrate    
           individuality and innovation

4        Partner with adventurous,    
            exciting and dynamic    
            operators to enhance overall   
            experience 

FOR OUR CONSUMERS  

1        Surprise and delight moments 
           that have a lasting effect 

2        Build a destination defining 
           eco-system that promotes                                                
           extended dwell time and brand  
           advocacy 

3        Create a space that welcomes   
           and celebrates everyone 

4        Drive brand awareness both    
           scheme wide and brand specific 

5        Regeneration to the local area

6        Long term employment    
           opportunities & locally relevant  
           CSR initiatives
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Hawley Wharf Camden

RETAIL
 
 
ROB HARGREAVES  
rob.hargreaves@colliers.com  
07977 998 832 

LIZZIE KNIGHTS  
lizzie.knights@colliers.com 
07784 212 605

HARRY ELLIOTT 
harry.elliott@colliers.com
07720 064 682

F&B

 
JOSH LEON 
josh.leon@colliers.com  
07951 023 263 

GEORGE COLLISON 
george.collison@colliers.com 
07784 213 879

HARRY ELLIOTT 
harry.elliott@colliers.com
07720 064 682

RETAIL

 
STEVEN STEDMAN 
steven.stedman@cbre.com  
07967 687 920

MARK DISNEY  
mark.disney@cbre.com  
07967 687 910

CHARLIE READY
charlie.ready@cbre.com 
07500 578 078

ASSET MANAGER 
 
 
LIAM CAREY  
liam.carey@labsgroup.com
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